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1 Refer to Fig. 1.1 (Insert), information about Tartu, a European Capital of Culture in 2024.

 (a) Explain two likely marketing roles of Visit Estonia.
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 [4]

 (b) Use SWOT analysis to analyse Tartu’s suitability as a cultural destination.
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 (c) Discuss the challenges that a destination might face when branding itself.

 ...................................................................................................................................................
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 [Total: 25]
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2 Refer to Fig. 2.1 (Insert), information about the Eswatini Tourism Authority (ETA) and attendance 

at the International Tourism Fair in Serbia.

 (a) Suggest two likely reasons why Eswatini wanted to create a new destination identity.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (b) Assess the benefits of using public relations to communicate a destination brand.
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 (c) Discuss the likely aims of the market research carried out by ETA.
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 [Total: 25]
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