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1 Refer to Fig. 1.1 (Insert), information about marketing business tourism in Japan.

 (a) Explain two ways Japan National Tourism Organization (JNTO) has created a brand identity 

for its business tourism market.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]

 (b) Suggest how JNTO might improve the positioning of its business tourism product through 

hosting the World Expo in 2025.

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Evaluate key performance indicators a destination might use to monitor the effectiveness of 

its destination brand.
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2 Refer to Fig. 2.1 (Insert), information about Montserrat’s Tourism Division (MTD) and the 

destination’s new national tourism website.

 (a) Explain two ways visitor profiling might be used to target Montserrat’s visitors.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 [4]

 (b) Discuss the benefits to NTOs of using owned media to communicate a destination’s brand 

identity.

 ...................................................................................................................................................

 ...................................................................................................................................................
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 (c) Assess how Montserrat’s future destination image might be affected by a range of social and 

environmental factors.

 ...................................................................................................................................................

 ...................................................................................................................................................
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