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1 Analyse two ways the external influences referred to in lines 8–12 may impact on WCP.
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2 Analyse two possible effects on WCP’s efficiency of an increase in its scale of operations.
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3 (a) Using the data in Table 1.2, calculate the operating profit margin for WCP in 2025.
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 (b) Using the data in Table 1.2, calculate the gearing ratio as at 30 April 2025.
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 (c) Evaluate whether WCP should finance the proposed GC takeover with long-term bank loans.
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4 (a) Use the data in Table 1.1 and Table 1.2 and assume no other changes. Calculate the 
expected revenue for the year ending 30 April 2026 if WCP increases promotional spending 
from $2.5 million to $3 million.
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 (b) Evaluate the most important element of a new marketing plan for WCP to sell its toilet paper 
through supermarkets.
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5 Evaluate the most important factor Aldin should consider before changing the HRM approach at 
GC if the takeover goes ahead.
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