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Refer to Fig. 1.1 (Insert), information about the destination brand for Saranda.

(a) Explain two ways Saranda’s slogan ‘Saranda: Theatre of the sun’ meets the criteria for an
effective destination brand.

(b) Suggest where Saranda is on the Butler Destination Life Cycle model. Justify the reasons for
your choice.
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(c) Discuss why destination popularity ranking is an important key performance indicator in
monitoring destination brand effectiveness.
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Refer to Fig. 2.1 (Insert), information about Northern Territory Tourism (Tourism NT) in Australia.

(a) Explain two different distribution channels used by Tourism NT.
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(c) Discuss the advantages to Tourism NT of carrying out primary market research with potential
visitors from 12 source markets.
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